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Presentation to

Virtual Worlds Research Discussion Group

November 18, 2008 in Second Life @5pm ET/2pm SLT

PURPOSE

1. The purpose of the group is to further the discussion on academic research methodologies in virtual worlds.  

2. The purpose of our meeting is to present the methodologies and interesting data from surveys conducting by corporate and academic researchers using our Social Research Foundation’s First Opinions Panel in Second Life.

ABSTRACT

How do you conduct meaningful research in a marketplace/medium of avatars? 

· Verification – how do you know they are who, or possess the attributes that they claim?

· Sample size – how do you obtain a sufficiently large group with targeted attributes to conduct meaningful research?

· Compliance – as part of quality control, how do you assure the parameters of the study are kept, e.g. participants not sharing paying survey links with unqualified friends?

These issues are not new in Second Life, even about (avatar) identity verification. For over ten years, the use of web-based online consumer research panels has become a standard method for addressing these issues. 

You are invited to discuss this at the November 18, 2008 meeting in Second Life of the Virtual Worlds Research Discussion Group. Speaker is Andrew Mallon, Executive Director of the Social Research Foundation, New York, NY. SRF created First Opinions Panel, the largest consumer research panel in Second Life, with:

· Over 11,000 members of the most active SL residents

· Studied by 33 attributes both in “real” and Second Life such as age, income, gender, education completed, # months/years in SL,  average hours per week, reasons for being in SL, etc. 

Preparation

· Read about SRF and First Opinions Panel at: http://socialresearchfoundation.org/
· Read our 2008 Second Life Survey, just completed, which includes over 50 charts on who they are,  why they are in SL for personal and professional reasons, their anticipated use of SL in 2009 and more. Download a free copy at http://socialresearchfoundation.org/report/index.html
· Feedback - submit in advance your questions and recommendations for which charts you would like presented at the meeting to andy@socialresearchfoundation.org
OVERVIEW OF PRESENTATION

Speakers

· About Andrew Mallon – Executive Director of SRF

· Dennis Beck – graduate student (conducted thesis research using SRF)

· Kurt Schramm (pending) – expert & consultant to F500 in the development of online communities for research. Clients include Dow Jones, P&G, major educational institutions

· About Social Research Foundation

· About First Opinions Panel

1. Methodologies for acquiring members, verification, compensation

· References

1. 2008 Survey (include link for free download)

2. Research programs (include link to web page listing our free and custom research programs)

